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Active ageing and seniors in the digital era: Eu and national perspective  
The partners are active in countries with very different opportunities and systems. The Ranking of 28 
EU Member States on the basis of the 2014 overall AAI shows the overall scale of differences. In this 
ranking we find Sweden on the top and Greece at the bottom of the scale. At first glance it can be 
hard to see the similarities and needs for a common up-skilling program. However, the high level of 
digitalisation in public institutions and immigration of low-skilled seniors, create similar knowledge 
gaps. This highlights the need for the one stop support centres as an opportunity through education 
and support, for low-skilled seniors to become more active in society.  
  

 
  
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Adult learning opportunities: EU and National level (emphasis on digital 

literacy)  
The education scene in the partner countries differ as much as the ranking in the Active Ageing Index.  
 
Bulgaria has begun an ambitious journey towards a more digitized public sector. At the end of 2016, 
the Bulgarian e-Government Agency was established with a goal to combine all government efforts in 
implementing the proper IT infrastructure for digital public services. By 2022, Bulgaria’s public 
administration is expected to be fully digitally transformed, according to the State e-Government 
Agency. Therefore, it is exigent not only to further develop ICT and IT curricula in schools, but also to 
train the elderly, who have fewer and fewer opportunities for upskilling in the field of IT to go digital. 
 
In Cyprus there is a great need to develop lifelong learning programs for the vulnerable group of 
individuals such as the elderly, refugees, prisoners as well as socially and geographically isolated 
individuals. The proposed actions to strengthen the basic skills of young people and adults in Cyprus 
are: 
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A. The Reformed European Agenda for Adult Education 2014-2020 which includes: Implementing 

lifelong learning and mobility; Improving the quality and effectiveness of education and training; 

Promoting equity, social cohesion and active citizenship through adult education; Reinforcing 

creativity and innovation for adults and their educational environment; Improving the knowledge 

base for adult education and its monitoring. This strategy aims to support activities that 

encourage the participation of adults with low skills and qualifications in learning, increase the 

impact of learning and help develop adults’ basic skills. 

B. Lifelong learning as an opportunity to enhance basic skills which includes: Identifying 

educational needs; Linking the provided programs to the needs of the labour market; 

Encouraging adults to participate in lifelong learning services; Removal of any barriers for 

accessing and participating in lifelong learning. 

 

In Greece, there is no official national policy for Senior Citizens Education. Nevertheless, many of the 

programs that are organized by the various Life Long L earning service providers concern seniors. 

Both the “Ministry of Education, Research and Religious Affairs” and the “General Secretariat for 

Lifelong Learning” recognize the need to provide educational activities for people aged 55 and above. 

Through such activities the older adult population and seniors will gain the sense of participation in 

society as active members that have in no way lost the ability to learn, process new information and 

develop new skills and constantly develop through them. Within the framework of the principles of 

equal opportunities and non-discrimination on the grounds of race or ethnic origin, religion or belief, 

disability, gender and age, the training programs provided through the LLL Centers must be 

addressed to all, including seniors 

The Italian Digital Agenda was established by the Italian Government in 2012. This is a good initiative 

for seniors, since Italy has low participation of adult population in LLL. For example, in the group of 

older adults (55-64) participation in LLL-activities reached only 2.4% in 2011. Italy has also just 

recently defined a strategy for implementation of the Adult Learning Agenda. The use of different 

online services is usually less than half the average value found within the European Union and, 

consequently, very far from the European targets set for 2015. An example is the level of Italian 

citizens who used e-government services, which was about 21% compared to 42% in the European 

average. The level is similar for Italians who completed online Public Administration forms, with just 

over 10% compared to 21% as a European average. 

In Sweden, it seems that most (80%) of Swedish seniors use the Internet at least once a week. 

Sweden also ranks the highest in the Active Ageing Index. Due to the high number of online e-

services, which in many cases are required since physical alternatives (offices) has been closed, 

Swedish citizens tend to “get used” to the digital part of citizenship. On the other hand, a significant 

number of immigrants have problems to participate in active citizenship due to a combination of low 

levels of language skills in their new language (Swedish), low general ICT-skills and low education 

levels from their home countries. As a balance to this, Swedish adult education is a right without 

tuition fees for all Swedish Citizens.  The National Board of Education has also revised the Curricula, 

with a strong focus on digital competencies in several courses. This is a requirement for integration in 

the Swedish society, following the trend in which more and more face to face services are shut down, 

being replaced by online services.   
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Needs of seniors in the partner countries  

Bulgaria 

51 persons participated in the survey, 

of which 41 (80.1%) are females. 

According to the survey 60 % of all 

participants are retired, 36 % are still 

working and just 2% (2 participants) of 

all are self-employed or unemployed. 

Most of them, apart from Bulgarian, 

also speak Russian, English and Greek. 

60.8 % had completed Secondary 

school, 9.8% Vocational school, and 

3.9% Primary school. 29.5% of all 

participants are specialised in the field 

of finance, 29.5% in manual work and 

22.7% in services. 

Most of the participants have access 

to their own computer (58.8%) and 

49% have their own mobile phone, 

while 15% (8 participants) have no 

access to any technology. Participants 

mainly use their cell phones for 

texting (86.7%), taking photos 

(86.7%), playing games or other 

activities (66.7%). Participants use 

their computers for social media 

(Facebook, Skype and Viber), 

YouTube, sending emails, while 35,3% 

have no accounts. 23.5% claim they 

don’t know how to access the Internet 

at all, and 62% claim they don´t know 

how to access online services.  

Regarding Information and data 

literacy many participants do not 

know how to filter online information 

(27.5%), and how to store/ send/ 

receive online information (31.4%). 

31.4% can’t print/scan documents, 

33.3% do not know how to complete 

online forms, 51% don’t know how to 

do online banking, 39.2% can’t check 

their health insurance online. 
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In the area of Digital content creation, most of the participants do not know how to 

download/upload documents (39.2%), to create/delete/rename folders (37.3%), and to work with 

Microsoft Office.  Seniors lack skills in Microsoft Word (35.3%), Microsoft Excel (50%) and Microsoft 

PowerPoint (54.9%). 

Furthermore, 39.2% of all participants experience difficulties in online shopping, 58.8% in creating 

videos and 72% in creating websites. Finally, 70.6% lack skills in designing logos and 70% of the 

participants answer that they don’t have basic programming skills.  

When it comes to Communication and Collaboration many of the participants don´t know how to 

work with social media (35.3%).  Even though most of the participants are familiar with the social 

media there seem to be skills lacking. For example, 29.4 % don’t know how to share media online, 

29.4% don’t know how to chat with friends, 36.7% don’t know how to add/remove friends and 29.4% 

can’t use digital devices for a phone or video call. 

Safety also seems to be a problem for seniors in Bulgaria. 39.2% of the participants do not know how 

to create strong and unique password and 47.1% don’t know how to shop safety online. 33.3% also 

claim that they don’t know how to surf securely online and 43.1% don’t know how recognize harmful 

spam emails. 

Problem Solving has a huge potential in making the seniors more digitally active. In this area 39.2% 

of the participants are not able to find help for problem solving and trouble shooting, 42.1% don’t 

know how to download and use apps. Also, almost half of the participants have difficulties in 

choosing the most appropriate technologies to solve problems (49%) and knowing how a computer 

or digital device is built (51%). 
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Cyprus 

A total number of 55 participants took part 
in the Greek Survey for “Seniors Go Digital”, 
22 males and 33 females.  All were Greek 
and currently living in Greece. 62% of the 
participants have completed college or 
university, 20% have completed secondary 
school, 13% have received vocational 
education and 5% have completed primary 
education. It is important to mention that 
there were no participants that didn’t have 
any school background. 

Participants’ occupational status varied 
between retired, unemployed, employed 
and self-employed. Therefore, results 
present a mix of opinions which however 
focus more on employees and retired 
citizens over 55 y.o.  

All participants from Greece have access to 
digital devices, mostly mobile phones or 
computers. Those who have access to cell 
phones or computers claimed that they are 
use them mostly for texting, photos, 
applications (such as Facebook, Viber and 
skype), video and emails.  

The responses regarding Information and 
Data Literacy show that almost 28% don’t 
know how to check their health insurance 
online, 26% don’t know how to vote online, 
24% don’t know how to use online banking 
and 22% don’t know how to complete online 
forms. Seniors need to learn how to check 
health insurance online, vote online, do 
online banking, complete online forms and 
how to print/scan documents.   

The Digital Content Creation responses show 
that almost 59% don’t have basic 
programming skills, 55% don’t know how to 
create a website, 48% don’t know how to 
design logos or videos, 39% don’t know how 
to access public/private digital devices. 
Needs for seniors in this area is learning how 
to do (basic) programming, create a website, 
design a logo, create videos and to access 
public/private digital devices (engaging 
online citizenship). The responses relating to Problem Solving show that over 50% are not able to 
find help in, order to solve problem and perform trouble shooting. In addition, they also do not know 
how to choose the most appropriate techniques to solve a problem  
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Finally, regarding Safety most of the participants From Cyprus do not know how to shop, surf 
securely online and identify harmful spam emails. 
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Greece 

A total number of 55 participants took 
part in the Greek Survey for “Seniors Go 
Digital”, 22 males and 33 females.  All 
were Greek and currently living in 
Greece. 62% of the participants have 
completed college or university, 20% 
have completed secondary school, 13% 
have received vocational education and 
5% have completed primary education. It 
is important to mention that there were 
no participants that didn’t have any 
school background. 

Participants’ occupational status varied 
between retired, unemployed, employed 
and self-employed. Therefore, results 
present a mix of opinions which however 
focus more on employees and retired 
citizens over 55 y.o.  

All participants from Greece have access 
to digital devices, mostly mobile phones 
or computers. Those who have access to 
cell phones or computers claimed that 
they are use them mostly for texting, 
photos, applications (such as Facebook, 
Viber and skype), video and emails.  

The responses regarding Information 
and Data Literacy show that almost 28% 
don’t know how to check their health 
insurance online, 26% don’t know how to 
vote online, 24% don’t know how to use 
online banking and 22% don’t know how 
to complete online forms. Seniors need 
to learn how to check health insurance 
online, vote online, do online banking, 
complete online forms and how to 
print/scan documents.   

The Digital Content Creation responses 
show that almost 59% don’t have basic 
programming skills, 55% don’t know how 
to create a website, 48% don’t know how 
to design logos or videos, 39% don’t 
know how to access public/private digital 
devices. Needs for seniors in this area is 
learning how to do (basic) programming, 
create a website, design a logo, create 
videos and to access public/private 
digital devices (engaging online 
citizenship). 
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Needs seem to be smaller in the area of Communication and Collaboration with 22% not knowing 
how to write comments when using a blog and 17% not knowing how to share media. But still, these 
seniors need to learn how to write comments on blogs and to share media (pictures, videos, files).  

 

Regarding Safety, almost 24% of the respondents don’t know how to create strong and unique 
passwords, 20% don’t know how to identify potentially harmful emails and how to shop safely and 
securely online and 17% don’t know how to surf securely online.  Needs therefore include knowledge 
of how to create strong and unique passwords, how to shop safely and securely online (e.g. checking 
reviews), identify potentially harmful spam emails and finally surf securely online.  
  
Answers concerning Problem Solving show that almost 36% don’t know how to choose the most 
appropriate technologies to solve a problem and how a computer or other digital device is built and 
20% don’t know how to find help for solving a problem and how to download apps to mobiles or 
other digital devices. Therefore, seniors need to learn how to choose the most appropriate 
technologies to solve a problem and how a computer or digital device is built. Finally, they also need 
to be able to find help for problem solving and trouble shooting and to download and use apps to 
mobile phones or other digital devices.   
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Italy 

A total number of 50 participants 
took part in the survey; 25 women 
and 25 men. 26 % of those who 
participated had completed college 
or university. 36 % had completed 
High School and 5% had Vocational 
education with no further 
education. Lastly, 28 % had received 
education in Primary level, while 
only 5% had no educational 
background.  

The age of the participants ranges 
from 55 to 82 years, with most of 
them in the range between 62 and 
70 years. Due to the age of the 
survey (over 55) most participants 
are already retired (58%). 14% are 
unemployment, and 24% are still in 
business. 30.6% of the participants 
have a specialization in technical or 
manual activities or in personal 
services. Another significant group 
has experience in personal care 
(24.5%). 

All participants speak Italian. 50% 
speak other languages well and a 
higher percentage speak other 
languages on a basic level. 

Participants’ occupational status 
varies between retired, 
unemployed, employed and self-
employed, with a focus more on 
retired.  

82% of the participants are of Italian 
origin. The other participants have 
varying backgrounds. 

Most of the participants have access 
to (and use) mobile phones or 
computers. Despite this, only a small 
part of them seem to be able to 
manage the new technologies 
competently.  

Basic needs to get started is 
therefore knowledge about different 
kinds of accounts (including e-mail) 
such as Office 365, since most 
(almost 40) are able to use Google, YouTube and e-mail, but only a few use Skype. But still, 10 people 
do not have any accounts at all. 
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Most of the respondents who use cell phones, are able to send text messages (92%) and take 
pictures (37%), whereas only half of the them are able to use social media. Only a few respondents 
use mobile phones to watch videos or play games.  

The responses regarding Information and Data Literacy show that over 80% do not know how to 
complete forms, operate bank services, vote and check their health insurance online. Therefore, 
seniors need knowledge about how to print/scan documents, complete online forms, perform online 
banking, vote online and how to check their health insurance online. 

In the area of Digital Content Creation, most seniors do not know how to create video, using 
software tools and how to design a website and a logo. In addition, most of the participants claimed 
they had no basic programming skills and they are not able to access private/public digital services.  

Regarding Communication and Collaboration, over 50% of the participants are not familiar with 
social media accounts. However, many respondents took refuge in a neutral response. There is a 
possibility that the participants did not want to openly express their inability to find solutions to 
digital problems. Despite this, a high percentage of people answered that they do not know how to 
make a video call or write on a blog. General needs in Communication and Collaboration is therefore 
knowledge in using social media and networks better, through sharing media, chatting and making 
video calls. 

Responses concerning Safety show that most of the participants from Italy do not know how to 
create secure password, what things they can share or not online, how to shop and surf securely 
online and how identify potential harmful spam emails. 

Problem Solving is also an area in which seniors need knowledge. In the survey, over 50% answer 
that they are not able to find help in order to solve problems and perform trouble shooting. In 
addition, they do not know how to choose the most appropriate techniques to solve a problem and 
none of the respondents seem to know how a computer is made. 
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Sweden 

A total number of 28 participants took 
part in the Swedish survey; 11 females, 15 
males and 2 preferring not to say. Their 
background is highly diverse regarding 
age, mother tongue, education level and 
work experience. The common factor for 
these people is that they have 
approximately the same level of language 
skills in Swedish (except those who are 
natives). Language skills in other 
languages are also highly diverse, often 
due to education level and country of 
birth. The challenge will therefore be to 
find common training material and 
methods. 

Regarding access, all participants have 
access to computers and most to their 
own cell phone. The most common 
accounts are Office 365 (which is the 
system the school is using), YouTube and 
Facebook. Notable about this is that only 
two participants claim to have access to e-
mail. However, in Office 365 the whole 
Office program suite (Word etc.), Skype 
and Outlook e-mail are included. From 
this, the obvious conclusion is that more 
education/training is needed.  

When it comes to Information and Data 
Literacy the weakest points seem to be 
how to vote online, how to check the 
health insurance online and how to 
complete online forms (e.g. taxes). These 
are also answers that correlate with 
participants answers from other countries. 

In the area of digital content creation, the 
weakest points (which also correlate to 
answers from other countries) are the 
knowledge of how to set up a spreadsheet 
in Microsoft (or Mac) Excel, how to set up 
a presentation in Microsoft (or Mac) 
PowerPoint and how to create a website. 

Problem solving seems to be the most 
common area for all participating 
countries especially the knowledge of how 
to download and use apps to my mobile 
device or tablet, to choose the most 
appropriate technologies (device, tool, software) to solve problems, and how a computer or digital 
device is built. 
 


